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MN CAMPAIGN FINANCE BOARD SLAPS $100,000 
FINE ON DFL SENATE CAUCUS
The DFL Senate Caucus Party Unit has been fined 
$100,000 by the Minnesota Campaign Finance and 
Public Disclosure Board.

The decision was handed down Dec. 17. 

Complaints made by the Republican Party of 
Minnesota in October and November 2012 contended 
that campaign mailings for eight DFL legislative 
candidates were falsely identified as independent 
expenditures.

Of the eight candidates being promoted by the 
campaign materials, one was from Anoka County, 
Sen. Alice Johnson (Dist. 37 — Spring Lake Park). 
The others were Sen. Jim Carlson (Dist. 51 — 
Eagan), Sen. Melisa Franzen (Dist. 49 — Edina), 
Sen. Vicki Jensen (Dist. 24 — Owatonna), Sen. Matt 
Schmit (Dist. 21 — Red Wing), Sen. Tom Saxhaug 
(Dist. 5 — Grand Rapids), and three candidates who 
did not win election in 2012: Laurie McKendry (DFL 
candidate for Dist. 48, seat won by Sen. David Hann); 
Alan Oberloh (DFL candidate for Dist. 22, seat won 
by Sen. Bill Weber) and Julie Bunn (DFL candidate 
for Dist. 39, seat won by Sen. Karin Housley).

The Board found that photos used on campaign 
literature promoting Bunn’s 
candidacy were “publicly 
available on the internet” and 
that part of the RPM’s complaint 
was thrown out.

The Board’s twenty-page ruling 
said, in part, 

“All of the complaints 
alleged that printed campaign 
communications paid for 
by the DFL and identified 
by the DFL as independent 
expenditures were made with 
the “active participation” of the 
candidates, and therefore were 
not independent expenditures. The allegations were 
based on the photographs used in the mailings. The 
RPM claimed the photographs were not available 
on any candidate committee website and could 
not be found as publicly available images on the 
internet. Because the photos were not available 
in the public domain and appeared to be ‘staged,’ 
the complaints concluded that the images were 
evidence of cooperation between the candidates 
and the DFL in producing the communications.”

“According to the complaints, if the allegations were 
found to be true, the cost of the communications that 
were reported as independent expenditures would, 
instead, constitute approved expenditures and 
count against the aggregate limit on contributions 
that a candidate may accept from party units and 
terminating principal campaign committees, 
putting each of the candidates over this limit. The 
costs would also constitute in-kind expenditures by 
the candidates and could result in candidates who 
agreed to a campaign spending limit exceeding that 
limit.”

“The Central Committee Party Unit, the Senate 
Caucus Party Unit, and the candidates named in 
the complaints were notified of the filing of the 
complaints. Charles N. Nauen of the law firm of 
Lockridge Grindal Nauen P.L.L.P. informed the 
Board that he would be representing the Central 
Committee Party Unit, the Senate Caucus Party 
Unit, and the candidates.”

“In a letter dated October 26, 2012, Mr. Nauen, 
addressed the question of the subject photographs 
and indicated that some of the photographs were 
publicly available and that others were taken at 

public events without consulting the candidate or 
the candidate’s principal campaign committee or 
agent. With regard to the remaining photographs, 
Mr. Nauen stated:

‘The remaining photos were taken by 
photographers hired by the DFL Party’s media 
consultants. The photos were taken at photo shoots 
scheduled by staff who were not involved in any 
decisions regarding independent expenditures. 
The candidates who appeared for photo shoots 
did not know that the photos would be used 
in independent expenditures supporting their 
candidacy. . . . In all cases, the candidates, their 
principal campaign committees, and agents had 
no prior knowledge of, did not consent to, and did 
not request or cooperate in the preparation of the 
independent expenditures.’”

“In a letter dated November 27, 2012, Mr. Nauen 
further explained:

‘The decision to make independent expenditures 
on behalf of the candidates was made by Mike 
Kennedy, Campaign Director for the Senate DFL 
Caucus. Mike Kennedy instructed the consultants, 
Lit Happens, Pivot, and Compass Media Group, 

Inc. to prepare the independent 
expenditures and oversaw 
development of the mailings 
referenced in the complaints’.”

“Board staff interviewed 
representatives of The Pivot 
Group, Inc., one of the consultants 
who developed the subject 
communications. In the course 
of those interviews, staff learned 
that photographs used in 
communications for four of 
the candidates were taken by a 
professional photographer hired 
by Pivot in a series of photo 

shoots arranged by Senate Caucus Party Unit staff. 
Staff also learned that photos from these shoots 
were used in multiple independent expenditure 
communications; not just the single piece per 
candidate that was the subject of the complaints. 
Staff also learned that two additional DFL Senate 
candidates, not named in any complaint, each 
participated in a photo shoot with Pivot.”

As the Board interviewed the media consultants 
further, it decided at a June 10, 2013 Executive 
Session meeting to also investigate campaign 
literature made to promote the candidacies of Sen. 
Lyle Koenen, Sen. Susan Kent, Sen. Kent Eken, 
Sen. Kevin Dahle and Sen. Greg 
Clausen. (A Dec. 19 Republican 
Party of Minnesota press release 
pointed out that Dahle won his 
race narrowly, by 71 votes after 
a recount.).

The Board’s Stipulation of 
Facts concluded that,

“The decision to make an 
independent expenditure 
supporting each of the 
referenced candidates was made by the Senate 
Caucus Party Unit’s Political Director Mike 
Kennedy. Mike Kennedy approved each piece 
of literature that is the subject of the Board’s 
investigation.”

“Each of the subject pieces of literature was 
designed, produced, and distributed by a 
professional media company selected by Mike 
Kennedy and retained by the Senate Caucus Party 

Unit for the purpose of designing, producing, and 
distributing the literature.”

Three political media consulting companies were 
used: one in Minneapolis, Lit Happens, which is a 
sole proprietorship of Vic Thorstenson. The Board’s 

documentation however does 
not mention that Thorstenson 
is employed by the Minnesota 
Senate at the capitol, with the 
job title “project manager.”  
The Board’s findings did 
describe Thorstenson 
as “a primary contact 
with the Senate Caucus 
Party Unit.”  The other 
companies used were 
Compass Media 
Group of Chicago and 
The Pivot Group of 

Arlington, Virginia. The 
findings released Dec. 17 went on to 

describe the coordination between the Senate Caucus 
Party Unit, the candidates’ campaign staffers, and 
the media consultants to arrange photo shoots of 
candidates.

The Campaign Finance and 
Public Disclosure Board 
concluded that,

“The reporting by the 
DFL Central Committee 
Party Unit of independent 
expenditures related to the 
subject communications 
was in error. The best 
practice would have been 
for the Central Committee 
Party Unit to transfer funds 

to the Senate Caucus Party Unit and to record the 
transfer as a contribution to the Senate Caucus Party 
Unit. In that case, the Senate Caucus Party Unit 
would have reported the transactions as independent 
expenditures on its own report. Alternatively, the 
Central Committee Party Unit could have paid 
the vendors, reported the transactions as general 

by Bryan Olson — Special to the Anoka County Record

DFL SENATE CAUCUS FINED continued on page 5

Basic Math Eludes County Staff
A continuing analysis of how Anoka County has 
chosen to rank bidders for 
publishing county board legal 
notices in 2014 has uncovered 
more baffling math work on the 
part of county staff.
To provide readers some 
background, the county is 
required by state law to publish 
a financial statement on an 
annual basis.  A copy of the 
report can be found online 
(http://www.co.anoka.mn.us/
v1_departments/div-finance-cent-serv/).
The county is also required to distribute this financial 
statement in two different newspapers in the county.  
This is accomplished by first paying someone to 
print the financial statement, then second, having 
two newspapers insert the financial statement into 
one of the issues of their newspaper.
It is no government secret that this process is a waste 
of taxpayer funds.  The report is available online and 
at the courthouse.  I’m sure staff would mail one out 
by request.  But the law dates back to 1907, before 
radio, TV, and internet.  Yes, it also predates the 
invention of “splinter-free” toilet paper.  There is no 
indication that the legislature will be changing the 
law anytime soon.

TAXPAYERS PAY MORE continued on page 2
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Take “wait and see” approach on all-tax budget
In December we learned that Minnesota is projected to have about a 
billion dollar budget surplus. In other words, Minnesota is projected to 
collect about $1 billion more in taxes than planned under the budget that 
began July 1st.
This is without a doubt good news for our state. 
It gives us flexibility to look at repealing some of 
the damaging taxes that were passed last session, 
and bolster our state’s rainy-day funds and budget 
reserves.
But with all the victory laps and back patting we’ve 
seen by my colleagues across the aisle, I think we 
all need to take a step back and ask ourselves: is 
one billion dollars in additional tax revenue, gener-
ated by an improving economy, really the result of a 
budget that started just a few months ago?
I don’t think so. We need to take a wait-and-see ap-
proach, and judge this budget over the long term.
The facts are simple: businesses are seeing higher taxes under this budget. 
Unprecedented new taxes on warehousing, machinery repair, and other 
business-to-business taxes mean less money to pay existing employees, 
and reduced opportunities to create additional jobs.
According to the annual Minnesota Business Barometer Survey taken in 
July and August by the Minnesota Chamber of Commerce, 71% of busi-
nesses polled said the recently-passed tax bill will have a somewhat or 
very significant impact on their operations. That matters for jobs, and 
matters for long-term revenue growth.
Minnesota’s economy is on the upswing, but factors like this, and the 
decreasing confidence of business owners in Minnesota’s business cli-
mate could mean a slowdown or stall for our economy. Each and every 
day Minnesota businesses compete with companies across our borders in 
neighboring states and around the world. Our friends and neighbors rely 
on these jobs to support their families.
We need to take steps to put their minds at ease, and make sure business 
owners, as well as the employees of these businesses don’t have to worry 
whether or not they’ll have a job due to reduced revenue due to higher 
tax expenditures. We need to make it easier for our friends and neighbors 
who are unemployed to find a good-paying job by giving businesses con-
fidence to expand, knowing they won’t be slapped with a higher tax bill at 
the end of the year.
We know it works. Minnesota held the line on taxes during the last 
budget, and Minnesota’s unemployment rate dropped, the economy im-
proved, and the we took in billions of dollars in additional revenue. That’s 
why I hope to see some of the damaging tax increases repealed next ses-
sion as we look at ways to keep Minnesota’s economy moving.  
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While the county finds itself in the bad position of having to distribute this report, 
they are in a good position in that they have the flexibility to do so with minimal 
cost to the taxpayers.
The law requires distribution in two newspapers, but makes no mention as to the 
size or circulation of the newspapers.  The county can choose to distribute them 
in a newspaper with 100,000 circulation or can choose one with 1,000 circulation.
In Anoka County, it is a fact that no newspaper reaches any sizable percentage of 
the population.  Even if you advertised in every single paper in Anoka County, the 
overwhelming majority of the people still could not be reached.  We all know that 
newspaper circulation is at all time lows.  It is a similar situation in every metro 
county.
Wisely, Anoka County has stated that they wish to comply with this law at the 
lowest cost to taxpayers.  Unfortunately due to a failure of basic math on the part 
of county staff, their method of calculating lowest cost is vastly different than how 
I believe a taxpayer would calculate it.
How the Process Works:
When Anoka County purchases goods and services, the law governing the process 
is fairly simple.  The county request prices from suppliers, verifies that the offers 
meet the requirements previously set, makes sure the suppliers are legitimate 
companies, calculates who the lowest bidder is, and then selects the lowest bidder.  
Then the supplier carries out the contract.
Because elected officials have previously had trouble figuring out what the term 
“lowest bidder” means, the courts have stepped in and defined it as “assuring to 
the taxpayers the best bargain for the least money.”
The law gives elected officials little flexibility in selecting the lowest bidder, 
which some have criticized in the past.  But the law exists to prevent “fraud, 
favoritism, improvidence, and extravagance” as the court stated in a 1954 case 
that still applies today.  If the law is not applied, then it opens up the door to staff 
and elected officials picking vendors not on the basis of cost, but on other things 
like gifts, favors, campaign contributions, or maybe to intice a newspaper to write 
a nice story about them.
For example, if I were to apply the process described above to buying toilet paper 
at the grocery store for my own use, here is how it would work.  I first decide 
that I need toilet paper rolls, at least two-ply minimum.  I find the product aisle 
and review all the options.  I eliminate one brand because it is only one-ply.  That 
leaves me with five brands to choose from.  All the brands look like reputable 
companies in that they seem to have a good amount of product on the shelf and 
all claim to have money back guarantees.  Then I look at the price, the number 
of rolls, and the size of each roll.  Then I have to do the math work to determine 
which package is the lowest cost.
Sometimes it takes basic math to figure out the answer.  At times the answer can 
be arrived at quickly, and at other times not.  But regardless, government can’t 
claim ignorance and fail to do basic math.
How Basic Math Eluded County Staff:
Anoka County asked newspapers several questions.  One question was the amount 
they would charge to insert one of those financial reports into one newspaper.  
Another question asked was what their newspaper’s circulation was in Anoka 
County.

Anoka County ranked the bidders from lowest cost to highest cost in this manner:

Bidders     Price (low to high)
Anoka County Record, Bid #2  5 cents per insert
ABC (tied for second place)  5.5 cents per insert
Union (tied for second place)  5.5 cents per insert
Press Publications   5.6 cents per insert
Forest Lake Times   5.8 cents per insert

Here is where basic math seems to have eluded county staff.  To determine which 
newspapers provided the lowest cost, you need to multiply the cost per insert by 
the number of newspapers that are distributed (the circulation).
In other words, you can’t figure out which package of toilet paper is the lowest 
cost if you only take into account the cost per package, but fail to recognize that 
the number of rolls in each package may vary.
To put it simply, county staff knew how many papers each newspaper distributed, 
but failed to do the basic math necessary to determine which was truly the lowest 
cost.

Here is what the county’s ranking looks like when basic math is applied:

Bidders    Price  Circulation Total Cost
Anoka County Record, Bid #2 5 cents     * 451        = $23
ABC (tied for second place) 5.5 cents  * 23,479   = $1291
Union (tied for second place) 5.5 cents  * 3,500     = $193
Press Publications  5.6 cents  * 6,743     = $378
Forest Lake Times  5.8 cents  * 4,050     = $235
St. Croix Valley Peach  5.8 cents  * 8,500     = $493

TAXPAYERS PAY MORE continued from page 1

After doing basic math, it becomes clear that county staff failed to find the best 
price for the taxpayers.  The bidder that staff ranked as tied for second lowest, 
ABC, is actually the most expensive.  ABC’s $1,291 was more than twice as much 
as the next lowest bidder.  
Adding to this is the county staff’s failure to take into account the cost of  printing 
the financial statements.  If the board selects a newspaper with a circulation 
of 23,479 vs. 451 for example, that means taxpayers will have to pay for an 
additional 23,028 financial statements to be printed.  If each financial statement 
cost taxpayers 10 cents to print, that is an additional expense of over $2,000.

If we assume 10 cents per financial statement, let’s compare the two papers that 
staff claimed were tied for price, and find out what the real and total cost to 
taxpayers is:

Bidders  Price  Statements Circulation Total Cost
ABC  5.5 cents   + 10 cents   * 23,479   = $3639
Union  5.5 cents   + 10 cents   * 3,500     = $543

It is obvious that these two options are not the same cost as county staff claims.  
Why staff refuses to or maybe believes they have no obligation to do basic math 
is beyond me.  The failure to do basic math in bidding processes will result in 
taxpayers paying more than necessary.
It defies logic and common sense to pay more when few believe that any of these 
financial statements will actually be read.  I don’t believe that taxpayers should be 
paying to publish something that the best anyone can hope for would be used to 
wrap gifts or to line the bottom of pet cages.
If it upsets you as a taxpayer to read how county staff is costing you more money, 
contact your county commissioner.  My 8 year old suggested that I send them a 
calculator.  Maybe it would be a good idea to do both.
(Publisher’s Note:  I asked the county for 2014 circulation numbers two weeks ago.  Still 
waiting.  While I was forced to use 2013 numbers, this will have little affect on cost 
estimates as circulation only changes slightly from year to year.)
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THE TOP STORY OF 2013
This year proved to be one of the best in recent memory 
for the taxpayers of Anoka County.

Compared to the other cities and counties that make 
up the Twin Cities Metropolitan Area, Anoka County 
has turned into a leader with respect to low taxes, 
governmental innovation, and the idea that government 
can continue to fulfill its core mission with fewer 
resources.

Of course, this isn’t true at every level.  There 
are certainly many cities in the county that have 
leadership better suited to Ramsey County thinking 
(Commissioner Blake Huffman excepted).

These positive stories stand in very stark contrast to 
the situation facing taxpayers just a few short years 
ago, when Anoka County was an embarrassment to 
citizens, spending money like crazy, leveraging debt 
like deadbeat drunk, handing out contracts to friends, 
junketeering, pursuing white elephant “mega projects” 
and otherwise ignoring the unglamorous yet critical work 
that comprise the core mission of county government.

Of course, the news isn’t all positive.  The county 
continues to experience the legacy costs of the previous 
regime, including debt repayment and the money pit 
known as Northstar rail, which is nothing short of a 
disaster, costing county taxpayers millions every year. 

Without further ado, here are the nominations for our 
top story of 2013:

1. Sean Sullivan’s Conflict of Interest.  Back in 
March, the Watchdog learned from sources in Ramsey 
and Oak Grove that Oak Grove city councilman Sean 
Sullivan had been offered a job by the City of Ramsey 
to serve as the leader of their economic development 
department.

The Watchdog broke the story and was again an 
opinion leader, asking how the two jobs could avoid a 
conflict of interest situation.

As an elected official in Oak Grove, Sullivan has 
the obligation to pursue and economic development 
opportunities for that city.

As an employee of Ramsey, he would be under a 
similar obligation.

With the two cities so close geographically, how could 
he possibly avoid a conflict?

When speaking with a job provider regarding a possible 
relocation, which hat would he be wearing?  Would he 
be advocating for Oak Grove or Ramsey?

In other words, as a legal agent of each city, he would 
be under an ethical obligation to use his best efforts 
to bring opportunities to each — at the same time.  
Impossible.

In addition, it was revealed by the Watchdog that 
Sullivan had accepted a campaign contribution from 
a well-known Anoka County real estate developer, 
raising questions about the ability of Sullivan to 
objectively deal with that developer in either city.

Thanks to the Watchdog’s work, Sullivan withdrew 
from the Ramsey job but still holds a similar position 
in the City of Isanti, which he held prior to the Ramsey 
dust up.

2.  Anoka County Cuts Levy.  2013 saw the Anoka 
County Board cut the county property tax levy for a 
remarkable third consecutive year.

While that feat is certainly worthy of a great deal of 
public praise, it has at times overshadowed the fact that 
the county cut the levy — again — without reducing 
service levels.

Moreover, the county has instituted other reforms and 
innovations that have led the way in Minnesota, at all 
levels of government.

Anoka County has set the standard for other 
governments to follow.  It is led by a smoothly 
functioning board and administered by a capable staff. 

The board sets clear and unambiguous policy goals that 
are executed by Jerry Soma and staff in a professional 
and competent manner.

Compare that to the debacle we are witnessing at the 
state level, where we suffer a chief executive who 
signs legislation he doesn’t understand and we get 

policy failures like the “e-pull tab” stadium scheme, 
the MnSure Obamacare web site, and a $90 million 
office building for legislators.

3.  Northstar rail dies.  2013 was the year that demon-
strated beyond a reasonable doubt that Northstar rail is 
the failure we predicted it to be.

Northstar’s administrators have tried every trick in the 
book to juice some type of success, but nothing has worked.

Big marketing campaigns, reduced fares, free rides to 
bread and circus events down in Minneapolis.  Fail.

Sure, ridership may be up but that’s only because the 
fares were cut, resulting in bigger subsidies to fill the 
huge operating deficit, among the highest in the country.

We admit that Northstar has some sentimental value for 
this publication.  It was the whole mania surrounding 
Northstar that gave birth to the Anoka County Watchdog.

With so many opinion leaders seized by the irrational 
fever surrounding the project and a true lack of critical 
thinking (It’s just the right thing 
to do!!!), this web site was start-
ed to critically examine the proj-
ect and hold elected officials ac-
countable for all their decisions.

In the meantime, take a walk 
down memory lane to the time 
when politicians were stepping 
over each other to get a photo op 
with the shiny new train.  Photo 
gallery.

How many of them are still in office?  How many of 
them who are still in office are touting their support of 
Northstar?

A failed project, plain and simple.

4.  Mayors Rising.  In addition to the county experi-
encing success of behalf of the taxpayers, the county 
has also seen strong leadership from some mayors.

Mark Korin of Oak Grove and Mike Van Kirk of Ham 
Lake stand out amongst this crowd.

These two, like Anoka County, have put conservatives 
ideas into action in their cities.

Of course, it has to be acknowledged that these mayors 
are supported by city council members who share their 
view of limited government.

Drum roll, please.

The biggest story of 2013 is Anoka County cutting 
its levy for an unprecedented third year in a row.

In a feat of political strength unmatched by any level of 
government anywhere, perhaps at any time post-World 
War II, the Anoka County Board of Commissioners has 
reduced the net levy by $2 million.

This is the third year in a row that the board has cut 
the amount of property taxes it collects from taxpayers, 
known as the net levy.

It cannot be underestimated what an achievement this 
is in American governance.

So many elected officials talk a good game.  They pay 
lip service to property taxes and government spending 
and then turn around and give us all sorts of stories as 
to why they can’t cut taxes and spending.

This crew has delivered once, twice, and now three times.

There is no other politician in this state who 
can lay claim to this public policy holy grail. 
Washington, DC is $17 trillion in debt and has fash-
ioned a budget that hasn’t done jack squat except find 
a way to repeal $63 billion in oh-so-modest spending 
reductions.

Mark Dayton and his band of DFL co-conspirators in 
Saint Paul raised taxes by over $2 billion to cover their 
insatiable desire to spend and grow the government 
budget at the expense of the family budget.

And here in Anoka County, our commissioners have 
done the real work of honest, representative government.

They have cut taxes while maintaining and enhancing 
services.

Board Chairwoman Rhonda Sivarajah said, “We work on 
behalf of the taxpayer and it’s our mission to dig in and 
deliver these kinds of savings, while doing the hard work 
to make sure our services don’t suffer. We are continuing 

to ‘right’ size County government and make the most of 
technology to be more effective and efficient.”

Amen.  This is our quote of the week, and a front-
runner for quote of the year.

So how did this get done for the third year in a row?

First, the county has reduced debt payments.  Under 
Dan Erhart, who had ties to the county’s bond 
underwriters, the county heavily relied on debt to 
finance capital projects.

Under Sivarajah, the county shifted to relying on cash 
to fund these projects, saving debt service payments.

The county is saving $700,000 annually in debt service 
payments.

Second, technology integration has boosted employee 
productivity and reduced the use of paper by 27%.

Don’t hold your breath, though, waiting for the liberals 
to give this board credit for such an environmentally 
friendly cost savings.

Moreover, the Left is sure to trot out the old meme 
that the county has managed to implement a levy 
reduction only by cutting government services.

Look for the tired, shop worn bromides about 
“slash and burn” governance and services 
“cut to the bone” to be thrown about without 
underpinning in fact or in reality, for that matter.

You see, the Left can’t let Anoka County’s 
success spread.

They have a vested interest in growing government, 
which is primary mechanism by which these people 
gain, maintain, and enhance political power.

If word gets out that government can tax and spend 
less while delivering better results, the scheme begins 
to collapse.

In any case, a reduction in government service is not 
the case in Anoka County.

For example, the county has enhanced preventative 
services in the field of mental health, which is a smart 
expenditure of taxpayer dollars.

Treating mentally ill people in the emergency room or 
housing them in the county jail cost far more and is far 
more ineffective.

And don’t forget about the county abolishing the hated 
“wheelage tax,” another Dan Erhart tax increase.

The repeal saves taxpayers $1.4 million per year.

Finally, we all remember the arrogance, secrecy and 
lack of transparency under the Good Ol’ Boys.

Remember when the public wasn’t allowed to speak at 
board meetings without prior permission and approval 
of the content of the proposed remarks?

Remember when the board meetings weren’t broadcast?

Remember when Dan Erhart didn’t publish his 
county email so there wouldn’t be a paper trail of 
accountability?

Remember all the secret dinners with lobbyists at 
swanky, upscale steak houses?

That’s all gone, replaced by a culture of humility, 
transparency and a taxpayer-first mentality.

The county’s openness has resulted in an award from 
the nationally-recognized Sunshine Review.  The 
county earned an “A+” rating.

Watchdogs, elections matter and we are enjoying the 
tasty harvest of elected officials who live by the credo 
that government is of the people, by the people, for the 
people.

The Anoka County Watchdog is a place where concerned 
taxpayers can find fact-supported information and other 
resources about governmental waste and abuse in Anoka 
County.  My intent is to provide you, the taxpayer, with the 
information you need to hold your local politicians accountable.
Visit my website and sign up for our free weekly e-mail 
update at www.AnokaCountyWatchdog.com or contact 
me personally at harold@anokacountywatchdog.com.  
Sincerely, 
Harold E. Hamilton, owner.

PAID ADVERTISEMENT

Always on the lookout for governmental waste,
fraud, and abuse in Anoka CountyAnoka County Watchdog



By Tom Steward — Watchdog Minnesota
ST. PAUL, Minn. — There’s a new state lottery that 
might just offer better odds of a payoff than the scratch 
cards, Gopher 5 and Daily 3 games already out there.

The “Made in Minnesota Solar Incentive” lottery comes 
with a $150 million jackpot — $15 million a year for 10 
years ponied up by utility ratepayers. The lottery began 
yesterday.

Instead of buying a ticket at a gas station or convenience 
store, however, players enter online at the Minnesota 
Department of Commerce website by the end of February. 
To be eligible, entrants must install photovoltaic panels 
made by companies that manufacture solar panels using 
more than 50 percent Minnesota materials and labor.

“The Legislature’s intent with the Made in Minnesota 
Program is to create incentives for solar manufacturing 
in Minnesota and to attract new solar companies, solar 
equipment suppliers, installers and other associated 
jobs,” said Anne O’Connor, communication director for 
the Minnesota Department of Commerce.

The lucky winners will be chosen at random by the 
commerce department for the incentive program 
designed to offset the cost of installing up to 40 kilowatt 
solar systems at homes or small businesses. It’s meant 
to jump start solar production to meet a new mandate 
requiring 1.5 percent of Minnesota’s electricity to be 
solar generated by 2020.

“We know that the potential for solar manufacturing 
in Minnesota is really good and we want as much 
home-grown energy as we possibly can get,” said John 
Kearney, executive director of the Minnesota Solar 
Energy Industries Association.

Before the solar sweepstakes has even gone online, 
some skeptics question whether Made in Minnesota 
version two will be any more effective than a previous 
version passed by legislators.

“This program was sold back in 2010 as having the 
potential to produce a bonanza of green and it hasn’t,” 
said Bill Glahn, Minnesota’s former director of energy 
security under the Pawlenty administration. “They 
had this idea that because it’s renewable power that 
somehow people would look beyond the profit motive 
because we’re saving the planet. No, even Solyndra is 
looking to make a buck and they’re going to go wherever 
the subsidies are the highest or the market opportunities 
are the best.”

Participants will receive credit on their utility bills in 
addition to an “incentive” check for the solar power 
generated on their rooftops.  The check will be based 
on a per kilowatt hour rate that tops out at twice the 

retail price of electricity for residential, nonprofit and 
governmental customers that install some modules.

“The solar panel will thus reduce the energy that must 
be purchased by that customer from Xcel Energy,” 
said Rick Evans, Xcel Energy’s director of regional 
government affairs. “So in effect, the customer will 
receive a credit at the retail energy rate for the energy 
from the solar panel. The incentive payment will be 
made in addition to this credit.”

While utilities currently charge residential customers 
about 12 or 13 cents per kilowatt hour for electric power, 
the Made in Minnesota program will pay qualifying 
solar producers between 13 and 27 cents per kilowatt 
hour. The differential becomes even greater when 
compared to the current wholesale market price paid by 
utilities of 4 or 5 cents per kilowatt hour.

“Right now, I’m paying about 11, 12 or 13 cents a 
kilowatt hour. So why does it need to be 27?” Kearney 
asked. “It’s just an incentive, a way to increase sales 
and increase market. Incentives are temporary market 
boosters that are meant to be phased out as the market 
matures and that’s the way it works.”

State officials declined to release projections of how 
many residential and business customers are expected 
to enter the solar incentive lottery or estimates of how 
much participants could pocket on average. The $15 
million in annual payments will be split with half going 
to residential systems and half going to commercial, 
nonprofit and government solar setups.

So far just two Minnesota companies manufacture 
PV panels that qualify for the incentive program:  
tenKsolar in Bloomington and Silicon Energy Cascade 
in Mountain Iron. Yet interest appears to be picking up 
due to the state’s generous subsidies.

“The department has received several inquiries from 
companies considering locating their businesses in 
Minnesota because of the new legislation,” O’Connor 
said.  Contact Tom Steward at tsteward@watchdog.org.
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by Tom Steward  — Watchdog Minnesota
MADELIA, Minn.—The city-by-city crusade against 
sugar-sweetened soft drinks continues to widen, from New 
York to Boston to San Francisco to … Madelia?

Madelia, a southwestern Minnesota community with 
some 2,300 people, shares the super-sized objectives 
of some prominent U.S. cities — think Boston’s 
“Rethink Your Drink” drive.

A $57,000 Statewide Health Improvement grant can 
have that effect.

Local supporters of the initiative say they take a 
voluntary approach to changing beverage behavior in 
cooperation with like-minded workplaces, schools and 
retailers.

“The desired outcome is to empower the residents of 
this community to make healthy drinking choices and 
to make it easier for them to stick to those choices,” 
said Scott Smith, communications specialist at the 
Minnesota Department of Health. “The project will 
include an educational campaign about the link 
between sugar-sweetened beverages and obesity.”

Business groups representing restaurants and beverage 
makers don’t sugarcoat their opposition to taxpayer 
dollars targeting lawful items in the marketplace.

“It’s interesting what some government entities will do 
that maybe don’t understand capitalism or liberty or 
freedom or some of those things,” said Dan McElroy, 
president and CEO of Hospitality Minnesota. “There’s 
a positive way to help people be healthier without 
attacking a legal product.”

The SHIP program allocates $35 million — appropriated 
by the state Legislature over two years — “to help 
Minnesotans live longer, healthier lives by decreasing 
obesity and tobacco use and exposure, the leading causes 
of chronic disease, disability and death.”

More than one-quarter of Minnesota adults weigh too 
much, with sugar-sweetened beverages blamed for 
about half  the average increase in daily calories — 
150 to 300 — over the past 30 years, according to state 
health officials.

This marks the program’s first foray into soda 
foundations, convenience and grocery stores, part of a 
coordinated plan aimed at restricting sugar sweetened 
advertising, reducing availability of “unhealthy 
drinks” and increasing the price of sugary drinks while 
decreasing the cost of “healthier options.”

“Regardless of the merits of any particular approach, 
it is clearly in the interest of Minnesotans, from both 
a financial and public health standpoint, to reduce 
obesity rates in Minnesota,” said Smith.

Still in the initial assessment stage, the grant calls for an 
aggressive communitywide campaign “to implement 
policies and environmental changes that aim to reduce 
access to high sugar beverages including soda, sports 
drinks and sugary juices” and to “increase access and 
consumption of water.”

The effort would build on an existing SHIP partnership 
with Madelia’s hospital, school, additional area health 
programs and its biggest employer, Tony Downs Foods.

But how can one small government persuade an entire 
town to step away from the soda fountain?  The menu 
of options includes a soda-free-summer campaign, a 
healthy sugar-free drink recipe contest — that could 
become the “drink of the community” — and point-of-
purchase advertising similar to tobacco.

Yet beverage industry representatives point out that 
consumers already enjoy an unprecedented number of 
choices for low and no-calorie drinks on store shelves 
and at soda fountains.

“This program chose to focus on one product out 
of hundreds of thousands of products available to 
consumers. We know that sugar-sweetened beverages 
are not a unique source of calories,” said Tim Wilkin, 
president of the Minnesota Beverage Association. “The 
misguided focus of this grant means that there are missed 
opportunities to provide meaningful programs that will 
have a lasting impact, such as our industry’s Clear on 
Calories program or our school beverage guidelines.” 
Said Smith,  “If successful, this effort will help 
families in and around Madelia. That’s important all 
on its own.” — www.watchdog.org/minnesota

$57,000 GRANT GOES TO MADELIA 
TO WEAN PEOPLE OFF SODA POP

STATE PUSHES ALTERNATIVE ENERGY WITH $150M SOLAR LOTTERY

Relive Circle Pines and Lexington History
The Anoka County Historical Society invites you to a one-
hour program on the local history of Circle Pines and the 
surrounding area.  A slide show of photographs from the past 
will take you on a visual historical tour of Circle Pines and 
Lexington, as well as the eastern area of Blaine and parts of 
Centerville.  The program is free and open to the public and 
attendees are encouraged to bring their stories about growing 
up in the area.  Seating is limited so come early.  The one-hour 
presentation will be held on January 11, and start at 2:00 PM.  
Circle Pines City Hall, 200 Civic Heights Circle. 
The Anoka County Historical Society’s website is www.
anokacountyhistory.org. The program receives funding from 
the Legacy Amendment statewide sales tax.

Minnesota Department of Revenue Posting of Tax Delinquencies
Liquor, Wine and Beer Sales as of 12/26/2013

Newly Posted — In accordance with Minnesota Statues, Section 270C.725., the below taxpayers are 10 days or more delinquent 
in payment of their taxes and therefore no wholesaler, manufacturer or brewer may sell or deliver any product to them beginning 
the third business day (business days are Monday through Friday) after the date of this list. Non-Delivery Date: Dec. 19, 2013

Monterrey Mexican Rest. Monterrey Mexican 
Rest. of MN Inc.

9141 S Hwy Dr Circle Pines July 2013

Pizza Flame Dyno Inc. 2016 105th Av NW Coon Rapids Oct 2013

Tasty Pizza Wishell Inc. 3220 Bridge St St. Francis Aug 2013

Harvest Grill Pot Luck Catering Inc 12800 Bunker Pr Rd NW Coon Rapids Nov 2013

Grandy Nine Golf Course Grandy Nine Golf Inc 7651 Central Ave NW Fridley Nov 2013

Courtside Bar & 
Grill

CEH Investments 227 Jackson St Anoka Dec 2013 12/23/2013

Hunters Inn Double H Enter-
tainment

20454 Hwy 65 NE East Bethel Dec 2013 12/24/2013

Broadway Bar & Pizza KB & JS Enterprises 11822 Aberdeen St NE Blaine Dec 2013

Broadway Bar & Pizza KB & JS Enterprises 3420 129th Ave NW Coon Rapids Dec 2013

Osaka Steakhouse Osaka Northtown Inc 77 85th Ave NW Coon Rapids Dec 2013

Previously Posted — The below names remain on liquor posting from previous lists and are subject to the rule of 
liquor posting until they have taken care of their delinquencies. No wholesaler, manufacturer or brewer may sell or 
deliver any product to these taxpayers while their names remain on the list.

Posting Mo/Year

Posting Mo/Year Date Removed

Posting Mo/Year

Recently Removed — The names on the below section are businesses that were posted and have been removed. 
Deliveries may resume to these businesses.



expenditures and separately reported in-kind 
contributions to the Senate Caucus Party Unit for 
the value of the purchased services. The Senate 
Caucus Party Unit would then have reported the 
in-kind contributions received and use of those in-
kind services as independent expenditures for its 
various candidates.”

The Board disallowed the expenditures as being 
independent expenditures, which resulted in more 
violations for exceeding campaign contribution 
limits. In total, the DFL Senate Caucus Party 
Unit exceeded contribution limits by $250,347 
and candidates received $312.641 in total excess 
contributions.

The expenditures for the campaign literature were 
itemized in the Board’s findings, and 
they include:

Lit Happens worked on mail pieces for 
three candidates: Oberloh $7,611; Jensen  
$8,800 and Saxhaug $6,200. Each had one 
mail piece.

The candidates that received the most 
attention from the media firms were 
McKendry (4 pieces plus a photo shoot), 
$42,293; Schmit (4 pieces plus a photo 
shoot), $43,223; Johnson (5 pieces), 
$34,596, and Franzen (3 pieces and a photo 
shoot), $33,876.

The Board’s Order, signed Dec. 17 by chair Deanna 
Wiener, stated the following nine points:

1. The independent expenditures reported by the 
Central Committee Party Unit are reclassified as 
general expenditures. The conversion of those 
expenditures to use by the Senate Caucus Party 
Unit constitutes in-kind contributions by the 
Central Committee Party Unit to the Senate Caucus 
Party Unit.

2. The Senate Caucus Party Unit is deemed to 
have received the in-kind contributions described 
in the above paragraph. The in-kind contributions 
constitute corresponding and equal in-kind 
expenditures for approved expenditures on behalf 
of the candidates and in the amounts listed on 
Exhibit 1.

3. Counsel for Respondents will provide, by 
D e c e m b e r 

31, 2013, a letter 
referencing the changes ordered in paragraphs 1 
and 2 of this Order and including Exhibit 1. This 
letter will constitute an amendment to the 2012 

year-end reports of the Central Committee Party 
Unit, the Senate Caucus Party Unit, and each of the 
candidates.

4. The Executive Director is directed to enter into 
the Board’s campaign finance database the changes 
made by paragraphs 1 and 2 of this order.

5. With respect to images taken at a photo shoot that 
is the subject of this matter, the Central Committee 
Party Unit, the Senate Caucus Party Unit, and the 
candidates

a. may not use any such image, whether in the 
original form or in a form obtained from a piece 
of literature or from a website, in any future 
communication;

b. may not make available to any other association 
or individual a copy, electronic or otherwise, of 
any such image and will not grant permission to 
any other association or individual to use such 
images; and

c. must destroy each electronic copy of any such 
image and must direct any media consultant hired 
by them to do the same.

The purpose this clause is to prevent further benefit 
to the Central Committee Party Unit, the Senate 
Caucus Party Unit, or the candidates, whether 
direct or indirect, from the use of images obtained 
during the subject photo shoots. This clause is to be 
broadly interpreted to achieve that purpose.

6. No civil penalty is assessed against the 
candidates.

7. A civil penalty in the amount of $100,000 is 
assessed against the Senate Caucus Party Unit for 
its violations of the limit on contributions that it 
may make to individual candidates.

8. The penalty assessed in clause 7 may be paid in 
two installments. The first installment of $50,000 
must be paid within 30 days of the date of this order 
by submitting to the Board a check in the amount 
of $50,000 payable to the State of Minnesota to be 
deposited into the general fund of the State. The 
second installment must be paid within 90 days of 
the date of this order under the same terms.

9. The Board investigation of this matter is hereby 
made a part of the public records of the Board 
pursuant to Minnesota Statutes section 10A.02, 
subdivision 11, and upon payment of the civil 
penalty imposed herein, this matter is concluded.

DFL Senate Majority Leader Tom Bakk and DFL 
Party chair Ken Martin both said they were pleased 
to see the matter resolved, however Bakk said in 
a statement, “We continue to maintain that our 
candidates and the caucus campaign committee 
complied with all campaign finance laws.”
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ANOKA COUNTY BUSINESS OWNERS: 
Publish your Assumed Name notice for $40.00

www.AnokaCountyRecord.com for more info

ANOKA COUNTY
Anoka County Government Center

2100 3rd Ave.
Anoka MN 55303-5024

Ph.: 763-323-5700
www.co.anoka.mn.us 

Tues. Jan. 7
County Board, 8:30 am, Rm 705, ACGC
 “Statutory and Organizational Mtg.”
Tues. Jan. 14
Management Cmte., 8:30am, Rm 772, ACGC
County Board, 9:30am, Rm 705, ACGC,
 followed by County Board “work   
 session”, Rm 772, ACGC
Thurs. Jan. 16
Community Corrections Advisory Board,   
 Noon, Room 710, ACGC
 

FRIDLEY
Fridley City Hall

6431 University Ave NE
Fridley, MN 55432
Ph: 763-571-3450

www.ci.fridley.mn.us
Mon. Jan. 6 & 27
City Council, 6:30 pm
Parks Comm., 7 pm
Charter Comm., 7 pm
Tues. Jan. 14
Environmental Quality &
 Energy Comm., 7 pm
Wed. Jan. 15
Planning Comm., 7 pm

HAM LAKE
Ham Lake City Hall

15544 Central Ave NE
Ham Lake, MN 55304

Ph: 763-434-9555
www.ci.ham-lake.mn.us

Hours: M-Th 7 AM - 4:30 PM  
Fri: 7 AM-12 NOON

Mon. Jan. 6
City Council, 6 pm
Mon. Jan. 13
Planning Comm., 6 pm
Wed. Jan. 15
Park & Tree Comm., 6 pm

LINWOOD TWP
Linwood Town Hall

22817 Typo Creek Dr. NE
Linwood, MN 55079

Ph: 651-462-2812
linwoodtownship.org

Mon. Jan. 6
School Forest Cmte., 5 pm

Tues. Jan. 7
Road & Bridge Cmte., 7 pm
Tues. Jan. 8
Fire Dept., 7 pm
Mon. Jan. 13
Senior Advisory Bd, 9:15 am
Tues. Jan. 14 & 28
Town Board, 6 pm

OAK GROVE
Oak Grove City Hall

19900 Nightingale St. NW
Oak Grove, MN 55011

Ph: 763-404-7000
www.ci.oak-grove.mn.us

Mon. Jan. 13
City Council, 7 pm 
3rd Wednesday
Parks Comm., 6:30 pm
3rd Thursday
Planning Comm., 7 pm

RAMSEY
7550 Sunwood Dr. NW

Ramsey, MN 55303
Ph: 763-427-1410

www.ci.ramsey.mn.us
Mon. Jan. 6
EPB, 6:30 pm
Tues. Jan. 7
City Council “work session” 6 pm
Thurs. Jan. 9
EDA, 7:30 am
Park & Rec. Comm., 6:30 pm
Planning Comm., 7 pm
Tues. Jan. 14
City Council “work session” 5:30 pm; 
 reg mtg 7 pm, followed by HRA
Tues. Jan. 21
Public Works Cmte., 6 pm 
Mon. Jan. 27
Charter Comm., 6:30 pm

ANOKA CONSERVATION 
DISTRICT

1318 McKay Dr NE #300
Ham Lake, MN  55304

Ph.: (763) 434-2030
anokaswcd.org

Tues. Jan. 21
 Board of Supervisors, 5 pm

CENTENNIAL ISD #12
4707 North Rd

Circle Pines, MN 55014
Ph.: (763) 792-6000

isd12.org
Mon. Jan. 6
School Board “work session”, 5:30 pm
Mon. Jan. 13
School Bd “organizational mtg”, 6:30 pm

FRIDLEY ISD #14
6000 W Moore Lake Dr

Fridley, MN 55432
Ph.: (763) 502-5000

fridley.k12.mn.us
Tues. Jan. 21
School Bd “work session,” 5:30 pm,  
 Public Comment, 7 pm, Business   
 Mtg 7:30 pm, Truth in Taxation   
 Hearing, Fridley City Hall

SPRING LAKE PARK ISD #16
1415 81st Ave NE

Spring Lake Park, MN  55432
Ph.: (763) 786-5570

springlakeparkschools.org
Tues. Jan. 14
School Board mtg, 6:45 pm

QCTV Cable Commission
Ramsey,  Andover,  Champlin,  Anoka

Thurs. Jan. 16
Cable Commission, 10 am, Anoka City Hall

North Metro TV
Cable Commission

Ham Lake, Blaine, Spring Lake Park, Lino 
Lakes, Lexington, Centerville, Circle Pines
Wed. Jan. 15
Cable Commission, 6 pm, Spring Lake  
 Park City Hall

Meetings listed on this page are 
subject to change —
call ahead to verify

US POSTAL SERVICE
FIRST CLASS STAMPS 
TO GO UP BY 3 CENTS

JANUARY 26TH
NEW PRICE: 49c

DFL SENATE CAUCUS FINED  cont. from page 1

Saturday FEB. 23
9am-3pm

Blaine Sport Expo Center
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LINWOOD RECYCLE CENTER
22817 Typo Creek Drive NE

Will accept Christmas trees from residents on 
Recycle Day — Sat. January 25, 8 am to Noon 

Trees must be free of any tinsel, wires, decorations
Fee: $1.00 per tree

Any questions, call Ed Kramer 651-462-4979

OFFICE OF THE MINNESOTA SECRETARY OF STATE
CERTIFICATE OF ASSUMED NAME

MINNESOTA STATUTES, CHAPTER 333
The filing of an assumed name does not provide a user with exclusive rights 
to that name. The filing is required for consumer protection in order to enable 
consumers to be able to identify the true owner of a business.
 1. List the exact assumed name under which the business is or will be 
conducted: 
 RhinoSkins
 2. Principal Place of Business:
 1321 Andover Blvd. NE, Suite 101, Ham Lake MN 55304
 3. List the name and complete street address of all persons conducting 
business under the above Assumed Name, OR if an entity, provide the legal 
corporate, LLC, or Limited Partnership name and registered office address:
 Chaput Enterprises Inc., 12619 Fergus St. NE, Blaine MN 55449
 4. I, the undersigned, certify that I am signing this document as the person 
whose signature is required, or as agent of the person(s) whose signature 
would be required who has authorized me to sign this document on his/her 
behalf, or in both capacities. I further certify that I have completed all required 
fields, and that the information in this document is true and correct and in 
compliance with the applicable chapter of Minnesota Statutes. I understand 
that by signing this document I am subject to the penalties of perjury as set 
forth in Section 609.48 as if I had signed this document under oath.
 FILED: Nov. 11, 2013  #712033700021
 /s/ Keegan Joseph Chaput

(Published Dec. 19, 2013 & Jan. 2, 2014 Anoka County Record)

OFFICE OF THE MINNESOTA SECRETARY OF STATE
CERTIFICATE OF ASSUMED NAME

MINNESOTA STATUTES, CHAPTER 333
The filing of an assumed name does not provide a user with exclusive rights 
to that name. The filing is required for consumer protection in order to enable 
consumers to be able to identify the true owner of a business.
 1. List the exact assumed name under which the business is or will be 
conducted: 
 Advance International Marketing
 2. Principal Place of Business:
 4820 2-1/2 St., Fridley, MN 55421
 3. List the name and complete street address of all persons conducting 
business under the above Assumed Name, OR if an entity, provide the legal 
corporate, LLC, or Limited Partnership name and registered office address:
 PSD Advance Enterprises, 4820 2-1/2 St., Fridley, MN 55421
 4. I, the undersigned, certify that I am signing this document as the person 
whose signature is required, or as agent of the person(s) whose signature 
would be required who has authorized me to sign this document on his/her 
behalf, or in both capacities. I further certify that I have completed all required 
fields, and that the information in this document is true and correct and in 
compliance with the applicable chapter of Minnesota Statutes. I understand 
that by signing this document I am subject to the penalties of perjury as set 
forth in Section 609.48 as if I had signed this document under oath.
 FILED: Nov. 5, 2013 
 /s/ Paul S. Dreblow, Founder, CEO

(Published Jan. 2, 2014 & Jan. 16, 2014 Anoka County Record)

OFFICE OF THE MINNESOTA SECRETARY OF STATE
CERTIFICATE OF ASSUMED NAME

MINNESOTA STATUTES, CHAPTER 333
The filing of an assumed name does not provide a user with exclusive rights 
to that name. The filing is required for consumer protection in order to enable 
consumers to be able to identify the true owner of a business.
 1. List the exact assumed name under which the business is or will be 
conducted: 
 English Advance Global
 2. Principal Place of Business:
 4820 2-1/2 St., Fridley, MN 55421
 3. List the name and complete street address of all persons conducting 
business under the above Assumed Name, OR if an entity, provide the legal 
corporate, LLC, or Limited Partnership name and registered office address:
 PSD Advance Enterprises LLC, 4820 2-1/2 St., Fridley, MN 55421 
4. I, the undersigned, certify that I am signing this document as the person 
whose signature is required, or as agent of the person(s) whose signature 
would be required who has authorized me to sign this document on his/her 
behalf, or in both capacities. I further certify that I have completed all required 
fields, and that the information in this document is true and correct and in 
compliance with the applicable chapter of Minnesota Statutes. I understand 
that by signing this document I am subject to the penalties of perjury as set 
forth in Section 609.48 as if I had signed this document under oath.
 FILED: Nov. 5, 2013, # 71085040003 
 /s/ Paul S. Dreblow, Founder, CEO

(Published Jan. 2, 2014 & Jan. 16, 2014 Anoka County Record)

OFFICE OF THE MINNESOTA SECRETARY OF STATE
CERTIFICATE OF ASSUMED NAME

MINNESOTA STATUTES, CHAPTER 333
The filing of an assumed name does not provide a user with exclusive rights 
to that name. The filing is required for consumer protection in order to enable 
consumers to be able to identify the true owner of a business.
 1. List the exact assumed name under which the business is or will be 
conducted: 
 Inky Elf
 2. Principal Place of Business:
 16965 Rabbit Street N.W., Ramsey MN 55303
 3. List the name and complete street address of all persons conducting 
business under the above Assumed Name, OR if an entity, provide the legal 
corporate, LLC, or Limited Partnership name and registered office address:
 Jenine Rumreich, 16965 Rabbit Street N.W., Ramsey MN 55303 
4. I, the undersigned, certify that I am signing this document as the person 
whose signature is required, or as agent of the person(s) whose signature 
would be required who has authorized me to sign this document on his/her 
behalf, or in both capacities. I further certify that I have completed all required 
fields, and that the information in this document is true and correct and in 
compliance with the applicable chapter of Minnesota Statutes. I understand 
that by signing this document I am subject to the penalties of perjury as set 
forth in Section 609.48 as if I had signed this document under oath.
 FILED: Dec. 17, 2013, # 719069500024
 /s/ Don Rumreich

(Published Jan. 2, 2014 & Jan. 16, 2014 Anoka County Record)

OFFICE OF THE MINNESOTA SECRETARY OF STATE
CERTIFICATE OF ASSUMED NAME

MINNESOTA STATUTES, CHAPTER 333
The filing of an assumed name does not provide a user with exclusive rights 
to that name. The filing is required for consumer protection in order to enable 
consumers to be able to identify the true owner of a business.
 1. List the exact assumed name under which the business is or will be 
conducted: 
 Detailed Services
 2. Principal Place of Business:
 16965 Rabbit Street N.W., Ramsey MN 55303
 3. List the name and complete street address of all persons conducting 
business under the above Assumed Name, OR if an entity, provide the legal 
corporate, LLC, or Limited Partnership name and registered office address:
 Triumph Group, Inc., 16965 Rabbit Street N.W., Ramsey MN 55303 
4. I, the undersigned, certify that I am signing this document as the person 
whose signature is required, or as agent of the person(s) whose signature 
would be required who has authorized me to sign this document on his/her 
behalf, or in both capacities. I further certify that I have completed all required 
fields, and that the information in this document is true and correct and in 
compliance with the applicable chapter of Minnesota Statutes. I understand 
that by signing this document I am subject to the penalties of perjury as set 
forth in Section 609.48 as if I had signed this document under oath.
 FILED: Dec. 17, 2013, # 719058300027
 /s/ Donovan Rumreich

(Published Jan. 2, 2014 & Jan. 16, 2014 Anoka County Record)
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LEGACY PROGRAMMING AT ANOKA COUNTY LIBRARIES

NEW LECTURE SERIES FEATURING NON-
FICTION AUTHORS BEGINS JAN 14
A new monthly lecture series will debut Tuesday, Jan. 
14 at the Crooked Lake Library in Coon Rapids.

Cookbook author Beatrice Ojakangas will share her 
insight on the specialties of Scandinavia — the Danes’ 
open-faced sandwiches, the Finns’ whole-grained breads, 
the Norwegians’ fresh seafood and the Swedes’ smorgas-
bord. In 2005, her book, “The Great Scandinavian Bak-
ing Book”, was inducted into the KitchenAid Cookbook 
Hall of Fame from the James Beard Foundation. The 
honor also cited her long list of published cookbooks. A 
James Beard Foundation Award is the highest industry 
honor awarded to a culinary professional.

She has appeared on major television shows, including 
“Martha Stewart Living”, “Good Morning America”, and 
“Baking with Julia Child”, and has shared her culinary 
expertise in developing recipes for major food companies 
such as Pillsbury, Louis Kemp Foods and Chun King.

Ojakangas is the inaugural speaker in the Dewey Lec-
tures, a new series of monthly afternoon programs 
hosted by the Anoka County Library. The focus of 
the series, named after Melvil Dewey, the creator of 

the Dewey Decimal Clas-
sification system, will 
be to feature non-fiction 
authors.  These free pro-
grams are sponsored by 
the Anoka County Library 
and funded with money 
from Minnesota’s Arts and 
Cultural Heritage Fund, 
which was created to dis-
tribute monies collected 
from a statewide sales tax 
that was approved by vot-
ers in 2008. 

New Year’s Day brings new 
laws in Minnesota
By Joe Kimball
Many new laws enacted by the 2013 Legislature 
will take effect Jan. 1, including a requirement 
that surveillance cameras be installed at scrap 
yards, criminal history boxes be removed from job 
applications and mandatory radon history disclosure 
be made to home buyers.
The state House of Representatives Public 
Information Services provided a summary of some 
of the new laws:
Access to some juvenile court records restricted
Many juvenile court records and proceedings are 
already closed to the public. A new law affects records 
stemming from hearings in which a 16- or 17-year-
old has been charged with a felony. Those records 
are currently public even if an initial felony charge is 
later reduced or dismissed. The new law limits access 
only to electronic court records. It will not affect 
public access to hearings or paper records. The law 
also makes exceptions that maintain public access to 
electronic records in certain cases involving serious 
offenses, unless the prosecutor agrees otherwise.
New regulations for estate sales operators
Estate sale operators will be required to guarantee 
their clients at least $20,000 prior to agreeing to 
conduct an estate sale. The new law is the first to 
regulate estate sales by requiring operators to offer 
a surety bond. Certified public accountants and 
licensed attorneys, however, are exempt.
Home sellers must disclose radon gas testing
A requirement for home sellers to disclose radon 
testing will not mandate testing or mitigation, rather, 
a Department of Health radon awareness brochure 
will be given to the 40,000 annual homebuyers 
across the state at the point of sale. If the seller has 
knowledge of radon in the home, that information 
must be disclosed to the buyer. The so-called Radon 
Awareness Act also requires the seller to hand over 
records pertaining to radon testing or mitigation of 
the residence, if available.
Increased community awareness of chemical spills
Under current law, the state emergency response center 
or a firefighting or law enforcement organization 
must be notified when a reportable quantity of a 
hazardous or extremely hazardous substance is 
released or spilled. There is no requirement to notify 
local jurisdictions. But the new law requires the 
state emergency response center to notify a local 
911 emergency dispatch center within 24 hours of 
the notification, unless “the situation requires an 
immediate response or the area is unknown to the 
center.” Then, the state emergency response center 
shall direct the caller to contact local authorities.
Ban the Box law expanded to private employers
Since 2009, state law has banned a public employer 
from inquiring whether a job applicant has a criminal 

record or criminal history at the time a person applies 
for a job. Private employers now also must wait until 
an applicant is selected for an interview to ask the 
question. The law will remove the question that asks 
job applicants to check a box about whether they have 
ever been convicted of a felony or gross misdemeanor. 
For jobs that don’t include an interview, employers 
cannot ask about criminal issues until there is a 
conditional offer of employment.
Medical Assistance to cover more Minnesotans
An estimated 40,000 additional low-wage earners 
and their families may qualify for Medical 
Assistance coverage as a result of a new law that 
extends coverage to those making up to 138 percent 
of the federal poverty level, including a standard 
5 percent income disregard, or about $15,000 per 
year. The state is exercising its option under the 
federal Patient Protection and Affordable Care Act to 
expand Medical Assistance. The federal government 
will pay 100 percent of the cost for adults without 
children who qualify through 2016. Beginning in 
2017, the federal government will gradually reduce 
that support to 90 percent of the cost for 2020 and 
subsequent years. In addition to the newly eligible, 
thousands of people currently enrolled in the state-
offered MinnesotaCare health insurance program are 
expected to shift to the expanded Medical Assistance 
program.
Surveillance cameras required at scrap yards
While Aug. 1, 2013, was the effective date for much 
of a larger law to prevent stolen cars from quickly 
becoming scrap metal, scrap vehicle operators also 
now must install and maintain video surveillance 
cameras at their operations, effective Jan. 1, 2014. 
Additionally, still digital cameras or similar devices 
must be positioned to clearly photograph the face of 
each seller of a scrap vehicle who enters the location. 
The scrap vehicle operator shall also photograph the 
seller’s vehicle, including license plate. Any video 
must be shown to law enforcement, upon request.
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